




















Movies released globally on Netflix tend to have 
higher viewership compared to those that are 
not. 

For older movies, global availability does not 
provide much viewership advantage. However, for 
newer movies, global availability leads to 
substantially higher viewership, and the gap 
widens over time.

Even after filtering out data that was skewing 
results, our graphs still show a lot of 
outliers, suggesting that there is another 
reason for higher viewership than film age or 
global availability.



Limitations

● Cannot make causal conclusions – viewership is 
influenced by many factors beyond global 
availability
○ Collect additional variables and use a multiple 

regression model
● Ambiguity in “global availability – the variable 

is treated as binary (Yes/No), but in reality, it 
could vary along a degree of availability across 
regions
○ Use a continuous or more detailed metric, such 

as: number of countries available or percentage 
of global Netflix markets

● Since the data is collected every 6 months and 
spans 2 years, the lack of specificity could have 
impacted our results for film age as we cannot be 
accurate to what day the film was added to 
Netflix.
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